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In 2009 I joined Warwick Arts Centre as a marketing intern. At that time I was studying for an MA in Cultural Policy and Management at the University of Warwick and the internship looked too good an opportunity to miss. 

First of all, I could finally connect the theory studied in class with the actual practice at work. In particular I gained a sound understanding of how to promote effectively cultural events. For example, I supplied visiting companies with relevant information for them to print leaflets and posters, monitoring delivery of same and keeping accurate records of stock levels. Furthermore, I assisted with mailings, identified suitable outlets to promote the Arts Centre’s events, created distribution lists and merged labels - don’t panic, the staff in the marketing office is really nice and helpful: in the twinkling of an eye, you will master the art of ‘mail-merge’. 

The other area I personally found much useful to be involved in was social media, the latest frontier of marketing. My task was to regularly update the Arts Centre page on Facebook, gaining confidence in using this new tool to engage with arts audiences. 

After the conclusion of my internship I was lucky enough to continue collaborating with the Arts Centre on a casual basis gaining further experience not only in marketing but also in the administration office. Confident with the top-quality experience gained there, in March 2010 I joined the City of Birmingham Symphony Orchestra as a subscription officer on a temporary basis. At present I’m working as Cultural Projects Coordinator for Invisible Studio, a web communication company based in London and Milan.
I can confidently say that those months spent in the marketing office proved in my case to be a great  stepping stone for building a career into the arts sector.

